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1. Compared with the commonly available monthly silicone hydrogel lenses in Hong Kong Market
2. Thirty-nine ECPs from 10 countries refitted 422 existing soft contact lens-wearing presbyopes

5"? EEJQ‘UEEE ﬁﬁgﬁ EII:FII ’ !Z-yf'%,’ H:th A %%E?ﬁﬂﬁ%ﬁ Bﬁ EE into PureVisioq“’Z for Presbyopia contact lenses. Patients returned for a follow-up visit after 1-2
RIEEWEUE - AW T RERHEEY Tepences e L e
BHEECETEENE  RHSHTLRBIBI0 Tt T T e o e
PERBIERL MEABTRBERAT 4 Data o o Bauseh & Lom of Bost i Power Prflas 1o AT
EEEE*EjJ ’ Fﬁ L){,’&ﬁﬁ“ﬁ“éﬂdﬁ °© g g:;il;)sn gflel'as:;stg?y&st::ir;bp:r?gr:zle);attzdévaluate the release of wetting agents from various

silicone hydrogel materials (balafilcon A, senofilcon A, and lotrafilcon B) over a 20-hour time period.
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